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Pilotlight

Amplifying impact
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Pilotlight

Busi ness as a force for good

Morgan Stanley
We fundamentally believe that business can be a force for
good in the world. Through our strategic partnerships with M SN
business, we amplify their potential to create a more inclusive CI tl
and equitable world . \"A

COMCAST
Our skilled - volunteering and experiential learning programmes

develop employees whilst they give back to society. In the TESCO
process, we achieve impressive results both for business and P PP PP

the charity sector. BLACI(ROCI(

By supporitmmactOF oor gani sati ons >mpl oyees Xk

hone existing skills, practice new ones and develop fresh ‘ * BARC'_AYS SOdexo

perspectives, which they will bring back to their roles.

These experiences not only enrich day -to-day work but extend
far beyond, creating a win:win:win : for employees, for business
and society at large.

=" Microsoft
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Pilotlight

What di fference ar
Our activity and reach in 2024

In 2024, Pilotlight worked with 1,259 business participants
on 162 projects, delivering support to 142 unique charities.

In turn, these charities support over 11 million people.

This has been a record -breaking year for Pilotlight in terms
of the number of business participants Wb u Piloti@jhters ol
we were able to engage.

Four out of five business participants (78%) reported that
as a result they were more confident in applying their
expertise in new ways.

Since it was founded, Pilotlight has delivered 1,588 projects
to 1,323 charities.
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Pi |l otlight

Our programmes

OQur programmes-sar-de-aniolt soonleut | on §

We have a range of programmes d-:
organi saa e owomwlki ng with and the"’
t hemsel ves 1 n. |

Eacphr ogrammes a dedi cated team c\\
o

expe fwes cal | t he mWdcPa meo ttla wehtt hea rs \\’ s
t hem fotcodéedi dsuwap p csretd. -

Our highly experienced Dellvery
of the way, so charities are to
and 1 ndividuals know they are g

T

We share some results fro
few pages as an exampl e o
programmes achi eve.
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Pi |l otlight

Developing confidence and
trust at board level

Croydon Mencap was established in 1952 to support local
people with learning disabllities and their carers.

Alan Avis, CEO reached out to Pilotlight for help to define a
devel opment strategy and to dev

Through Pilotlight 360, we gave Alan the tools he needed to

be able to free up a deadlock at board level that was

holding the charity back. Viewing a short -term deficit in the
chari tyos reserves as an 1 nvest
attitudes to risk.

4

« v ' “
o i g
\‘ l\\ " :
‘& :\\ m*aé ,,

Two years since the programme , the staff team has grown, @ see now that we €ac h_e d out t
turnover has increased by 27.5% and the charity has reached out for permisPsion to t

merged with a smaller charity in danger of closing. Al Ay CEO C d M
an Vis, , roydon encap

Read more case studies here.
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https://www.pilotlight.org.uk/pilotlight-case-studies

Pi |l otlight

FIindli ng a secur
homel ess peopl e

Rowan Alba supports some of the most vulnerable people
affected by homelessness in Edinburgh. As a provider of
Ssupported accommodation, the <ch
challenge Is securing good quality accommodation in
Edinburgh. CEO Helen Carlin came to Pilotlight Direction to
explore a suitable investment model to buy
accommodation and attract new investors.

The Pilotlighters reviewed the viablility of Helen's investment
model, researched and scoped out risks, and helped to |
l denti fy the chari tyos unique s _, -

Since the programme Hel en has built on t BT €piPIrPiCI8SEh (WeASs ¥ €ry useful for
recommendations.. Sheos establ|rgyheacls“'““‘aurEpotrn'rn(hrhsitay'rOo'“lerhdefqtffe'rent

society, which will purchase a property to provide long - ut tPr e .
term accommodation for former homeless people. _
Hel en Carl 1 n, CEO & Founder, Ro

Read more case studies here.
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https://www.pilotlight.org.uk/pilotlight-case-studies

Pilotlight

Growing services for
Volunteer It Yourself

Vol unt eer | t Mooywmrodli ft 1ICOH Manumo tt y|
Company working with IlydPumigo paeroe i
not i n education, employment or

The charity came to Pilotlight
t he most effective way t o expan
nati onwli de.

The Pilotli ghte t e

to help the charity. After <care

the team concl u d that a hybr.
vV e

most effect. , ,
aqThe |nput we have received fro

This approach allows flexibilitQ€&Mhd rgvap bgllse . r'ohwgshrprheclrrbes% gu

a broad set of funding partnerscrn'attlcoahaltl lyme T or

Read more cahseer est udi es Tim Reading, CEO, Volunteer It Yourself
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Pilotlight

Our cul ture

We have a wonderful workplace culture, proven by the results of our Staff Survey, which is

anonymous and independently run.

A 100% of staff say they value the flexibility they have to carry out their role
A 95% of staff say they are motivated by what Pilotlight wants to achieve

A 95% of staff say there is someone they can go to if they have a problem
A 91% of staff say they are treated with fairness and respect

A 86% that we do a good job in promoting equality and diversity.

Febr ua® %6 Applicatilloantrack & Communications Officer
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Pilotlight

Our behaviours are:

Our values

A Welcoming N we are friendly, inclusive and supportive

A Collaborative N we are able to achieve more by being

Our val beesh aavrigbuiirdse t he way we wo pi\kerseba@q Wprkiggdogether

a t eam, and with our Partner Chf | and Busl nesses.
Nurturlng J\I we bund strengths in ourselves and others

Our Vvalues are: and support others to do more

A Open N we are flexible and entrepreneurial, embracing

AWe bring people together
change

AWe believe in potenti al N | o
A Inspiring N we encourage people to raise their sights and

AWe aim high. ambitions

A Tenacious N we persevere, pursuing our goals with
method, rigour and determination.
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Pilotlight

FIl ouri shi ng at

We are a professional, talented, and friendly team, always
striving to learn and grow. Each member of staff has the
opportunity to be involved in all aspects of our work. We
take pride in our work and our organisation, and we have
big ambitions.

We offer a great learning environment, with training and
development opportunities, as well as a flexible approach
to work, supporting our staff team to be able to carry out
their roles in the way that works best for them and us. We
offer a generous holiday allowance, and other benefits
such as enhanced pension provision,
maternity/paternity/adoption/shared parental leave and
pay and other perks through Perkbox .
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Job Description



Pilotlight

Content & Communications Officer

Reporting tdead of Engagement, Communication &

Locatil on: Hybri d. Our main offirce 1 s 1 n Centreé:
Wor ki ng Pol il cy

Starting GrheeISQ&E| 8834, /19 7/excel l ent benefits

Contract Tybpbetl t1 me, per manent
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Pilotlight

Purpose of the role

The Content & Communications Offilicer plays a ¢
visibility and engagement across all audiences.

The postholder will produce high -quality content, deliver multi - channel communications, and
support brand, marketing and storytelling activity across the organisation.

This role Is hands-on and creative. It exists to ensure Pilotlight has a consistent, engaging and
Inclusive presence across digital platforms helping us grow awareness, support income
generation, celebrate impact, and deliver excellent experiences for charities, Pilotlighters and
partners.

The postholder will contribute to sprint updates, internal communications and transparent
sharing of progress across the organisation

Febr ua® %6 Application Pack WContent & Communications Officer 20



Pilotlight

Key areas of responsibility

A. Content Development & Storytelling
A Produce compelling content for web, email, social media, campaigns and publications.

ASupport the delivery of the 30th Anniversary
stories, profiles, case studies and digital assets.

A Write clear, engaging, accessible copy tailored to different audiences.

A Turn complex information (impact data, programme insights, strategic messaging) into
digestible, human -driven stories.

A Maintain a consistent tone of voice and brand identity.

February, 2026 Applicatilloantrack & Communications Officer 21



Pilotlight

Key areas of responsibility (co

B . Di gital Communications & Channel Management
AManage-tdodhgy posting, scheduling and reporting
AMaintain website content, ens-Gripgdpyggasdave
ASupport emai l mar keti ng campal gns, newsl etter

AWork with coll eaguéds rtsa ,ensnwrleusdivege tcaolnt ent ac
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Pilotlight

Key areas of responsiblility (continued)

C. Campaign Delivery & Engagement

A Support organisation -wide campaigns, including sector -led growth campaigns, volunteer
recruitment campaigns and the 30th Anniversary programme.

A Create content to help drive audience acquisition, engagement and retention.

A Work closely with the Partnerships and Delivery teams to highlight success stories, partner
activity and programme achievements.

Febr ua® %6 Applicatilloantrack & Communications Officer
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Pilotlight

Key areas of responsiblility (continued)

D . Brand & Creati ve Support

AProduce-alriagnnded graphics, templates and asset ¢
desi gners where needed) .

AEnsure consi steng wiseualf iPdémttiltiyyhdacross inter

AContribute to the @evdblramidomsofwePimoadtlringlste and

February, 2026 Application Pack WContent & Communications Officer 2 4



Pilotlight

Key areas of responsibility (co

E . |l nt er nal Communi cati ons
ASupport internal updates, sprint communicatil o
ADevel op clear, engag.i

ng staff communicati ons
across the organisati on
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Pilotlight

Key areas of responsiblility (continued)

F . Dat a, |l nsi ght & Conti nuous | mprovement
ATrack and report on engagement metrics across
AUse insight to guide content planning, opti mi

ABe an active coahdiemutnorcytcd etsestn agil e/ sprint
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Pilotlight

Key areas of responsibility (co

G. Team & Cross Functional Collaboration

A Work closely with the Head of Engagement, Communications & Digital and broader
Pilotlight team.

A Collaborate across the organisation to gather stories, content and insight.

A Participate in sprint teams where required, supporting rapid, focused delivery cycles.

Febr ua® %6 Application Pack WContent & Communications Officer 27



Pilotlight

Key Del il vel 2nolnd hs()f 1 r st

A Regular content pipeline delivering blogs, case studies and campaign assets.
A Increased social engagement, reach and consistency.

A Strengthened email communications and audience journeys.

A Improved website content quality and user experience.

A Strong content contribution to the 30th Anniversary campaign.

A Clear, timely internal communications during organisational change.

A Monthly analytics reporting to support decision  -making.

February, 2026 Applicatilloantrack & Communications Officer
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Pilotlight

Experi ence and Competencl es

EXxXperi ence Desirable

Essenti al

oA éxperlence ]:/vorklng i | V|deo rglnotography or

multimedia content.

AExperience creating digital c
platforms (web, social, email ).

AExperience producing clear, en

© Ngd If‘xge'rieﬂc% supporlung Iargencampalg § or pulgli(':

AExperience managing soci al medIenga%eﬁlentpro%rzilmgnesl.n
professional context.

AExperience using CMS systems and emai | mar ket i ng

t ool s.

AExperience in a charity, soci al |l mpact or member ship

organi sati on.

Februal® 36 ApplicatiuMontactkk & Communi cations Officer

A Experience producing basic design assets (e.g. Canva).
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Pilotlight

Experience and Competencies

Skills & Attri butes Values & Behaviours

AExce! l ent writing and editing Asédrlilosusw,l tphr osafcrtoinvqe aé&c?nvbillolni %é
det al |

ACreative approach to content de@emmipmeead ®@wodcl arity, openness
storytell il ng.

ADigital confi dence and wil |1 ngAanOsrskSt oCqlelaarbnornaetvvI Vseylsyt eamnsd. hesh

A Good organisational skills andA Taabkielsi toywnteor smhainpa goef del i very an

competing priorities.

AStrong interpersonal skills anAdP%SoSn!f(?ndaetneceaquUti n%oecr'valllewlirﬁ%aCt
charity sector..

stakehol der s.

A Col aborati ve, adaptable-and comfortable with ffast

paced change.

ACommi t ment to inclusive, accessible and equitable

communiti cati ons.
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Pilotlight

Person Specification Matrix

Criteria Essential Desirable Assessment method

EXxperience
Al YT eHRUNDWI RNDRac i WHRYUqUUqWnY! WdedqRGIWWHGEecUUWGT Wb

Managing social media channels in a professional or organisational setting

GGUiRHC qRY U LWo W
GGiRHCc qRY U Lo W

Writing clear, engaging copy for different audiences Writing Test / Interview

GGiRHC qRY U Wo W

Experience using CMS platforms (e.g. WordPress)

\YASANANAY

Experience using email marketing tools (Mailchimp, Dotdigital etc.) Interview

Creating basic digital assets (e.g. Canva) v Application / Task
Experience in charity, social impact or membership sector v Application
Experience with video or multimedia content v Interview
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Pilotlight

Person Speciflcation Matri X

Criteria Essential Desirable Assessment method
Skills & Knowl edge
Excellent written communication and editing skills v Task / Interview
Strong storytelling ability with human - interest focus v Interview
Understanding of digital engagement best practice v Interview
Analytics - literate (social, email, web insights) v Interview
Organised, able to prioritise and meet deadlines v |l ntervi ew
Basic design literacy and eye for visual consistency v Application / Interview
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Pilotlight

Person Speciflcation Matri X

Criteria Essential Desir Assessment

Behaviours & Competenci es

Creative, curious and proactive v Interview
Collaborative and confident building relationships internally v Interview
Adaptable and comfortable in a changing/fast -paced environment v Interview
Commitment to inclusive and accessible communication v Interview
Demonstrates alignment with Pilotlight values v |l ntervi ew
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Pi |l otlight

Pilotlight Is committed to an equal opportunities policy.

H OWwW t O a p p I y Please complete our Diversity, Equity & Inclusion form as

part of your application. The information you provide will
not be shared with anyone involved in assessing your

application.
| f a/olui ke to apply for this role, send the foll owiln
documentescrhioi t ment @piteférnemei md HEGAE extra steps we can take to adapt the
rol e titl e: recruitment process to ensure that it is inclusive for you,
please let us know .
AYour CV . . .
Closing date for applications: Friday 6t March (17:00)
AA brief supporting statement outlining your suitability for

t he rol e Interview process:

If you are successful, we may arrange a time to carry out
an initial informal video call.

We will invite a shortlist of people to interview online on
Monday 16 " March

Second interviews may be held following that.

Applicants must have the right to work in the UK.
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