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Pi |l otlight

Thank you for vyo
wor ki ng for Pi1 Il c

We are a dynamic charity on a mission to facilitate and
promote the sharing of professional skills to help charities
help people most effectively.

We believe In a world that is fairer and more sustainable
because charities, wider social enterprises and inclusive
businesses have the skills that they need to tackle
disadvantage.

Since 1996, weove hel ped over 1
that lasts, and we have ambitious plans for the future.

Weod | ove you to jJjoin our team.

Lisa Pearce, CEO
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Pi |l otlight

Our mission:
Our story
(o facilitate and promote the sharing of professional skills
to help chariti es help people n

P wanted to bring nepv peopl e t CUCHevalyes | ¢
i's howlTelvasn@BE, a cel ebrated soci adl Webtingegopledayether |,

descri bes her deci si d®atto set ”pAPiV\)eBe'iielvéirngtEntiail n

't was, in many ways, a similar é‘piWrePXPeCttttheﬁter earl i er
achi evemesdfftoumfdicngg Comi c Rel il ef from a refug

UM . . . ee .
camp in Sudan to bring new mo n eR/otighiisaninpoyative, comimergigliyfocused sqcigl

enterprise and as a Registered Charity, it operates within a

And a decade -FfauededsRel obl i gh t oy goyeangeandfegyjatory framework.

skill s 1 nto the sector. o
Pilotlight has a core team of talented staff drawn from a

The purposegahi sveesi seal ed in t hwéde rﬁryq.rpéipdustries and sectors, all of whom are
As JanePislagtsl i ght means ignitin %?C_U_%?‘i' qn gaximisipgefgndrom the partpegships we
a catalyst, bringing thing® t ogledlitgtehetweenhysinessandchgnyes: nem go .

Near3dloyears laéestivel amplifying WEhaY¥e agdiygrpenog of gxgeggneed delivery associates
charities, businesses and i ndi vWhaRraeygeonqengnd sygpertand oyr ighly gualineg, 5 r | ¢ |

Board of Trustees ensures strong oversight and challenge.
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Pi |l otlight

Amplifying impact

We exi st to ampli fy the |1 mpact
l ndi vidual s can bring to the wo

We do 1t by Dbringing charities

busi ness experts who can tackl e

chari ti es are facing. We manage

t hemma»i milse | mpact they Dbring.

|l ndi vidual s apply their expert. > | g F t
grow their own skills as part o . | f
We 1 ncrease the I mpact of 1 ndi v 4 TN
experiences and | earning. We 1 ncrease the 1 mpact of

busi ness by exposing their taleAd doraewl ts,) twatammlisi fayndt he goo
chall enges. We 1 ncrease the 1 mpoddct of charities by gl ving
them the expertise and resources they need.
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Pi |l otlight

Business as a force for good

We fundamentally believe that business can be a force for
good in the world. Through our strategic partnerships with
business, we amplify their potential to create a more inclusive
and equitable world

Our skilled - volunteering and experiential learning programmes
develop employees whilst they give back to society. In the
process, we achieve impressive results both for business and
the charity sector.

By supporitmmactOF odr gani sati ons
hone existing skills, practice new ones and develop fresh
perspectives, which they will bring back to their roles.

These experiences not only enrich day -to-day work but extend
far beyond, creating a win:win:win : for employees, for business
and society at large.
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Pilotlight

What difference are we making?
OQur activitgoandd

In 2024, Pilotlight worked with 1,259 business participants
on 162 projects, delivering support to 142 unique charities.

In turn, these charities support over 11 million people.

This has been a record -breaking year for Pilotlight in terms
of the number of business participants Wb u Piloti@jhters ol
we were able to engage.

Four out of five business participants (78%) reported that
as a result they were more confident in applying their
expertise in new ways.

Since it was founded, Pilotlight has delivered 1,588 projects
to 1,323 charities.
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Pilotlight

Our programmes

OQur programmes-sar-de-aniolt soonleut | on §

We have a range of programmes d-:
organi saa e owomwlki ng with and the"’
t hemsel ves 1 n. |

Eacphr ogrammes a dedi cated team c\\
o

expe fwes cal | t he mWdcPa meo ttla wehtt hea rs \\’ s
t hem fotcodéedi dsuwap p csretd. -

Our highly experienced Dellvery
of the way, so charities are to
and 1 ndividuals know they are g

T

We share some results fro
few pages as an exampl e o
programmes achi eve.
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Pilotlight

Developing confidence and
trust at board level

Croydon Mencap was established in 1952 to support local
people with learning disabllities and their carers.

Alan Avis, CEO reached out to Pilotlight for help to define a
devel opment strategy and to dev

Through Pilotlight 360, we gave Alan the tools he needed to

be able to free up a deadlock at board level that was

holding the charity back. Viewing a short -term deficit in the
chari tyos reserves as an 1 nvest
attitudes to risk.

4

« v ' “
o i g
\‘ l\\ " :
‘& :\\ m*aé ,,

Two years since the programme , the staff team has grown, @ see now that we €ac h_e d out t
turnover has increased by 27.5% and the charity has reached out for permisPsion to t

merged with a smaller charity in danger of closing. Al Ay CEO C d M
an Vis, , roydon encap

Read more case studies here.
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Pilotlight

FInding a secure future for
homeless people In Edinburgh

Rowan Alba supports some of the most vulnerable people

affected by homelessness in Edinburgh. As a provider of
Ssupported accommodation, the <ch
challenge Is securing good quality accommodation in

Edinburgh. CEO Helen Carlin came to Pilotlight Direction to

explore a suitable investment model to buy

accommodation and attract new investors.

The Pilotlighters reviewed the viablility of Helen's investment
model, researched and scoped out risks, and helped to
l denti fy the charityos uni que s

Since the programme Hel en has built on t Gl €piPITPiCIEiSPh (WeArSs o €T Y usetful for
recommendati ons.. Sheos establ Irgyheadssaurep()tmmquhq ty" Hehe qitf T erent
soclety, which will purchase a property to provide long - ut tPr e .
term accommodation for former homeless people. _

Hel en Carli n, CEO & Founder, Ro

Read more case studies here.
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Pilotlight

Growl ng service
Vol unteer 1t You

Volunteer It Yourself is a not -for - profit Community Interest
Company working with young people aged 14  -24 who are
not in education, employment or training.

The charity came to Pilotlight Insight looking for support on
the most effective way to expand its operations
nationwide.

The Pilotlighter team produced
to help the charity. After careful analysis and evaluation,

the team concluded that a hybrid approach would be the

most effective.

aqThe 1T nput we have receilved fro
This approach allows flexibility and supports growth across been 1 nvaluable. 1t0Os helped gu
a broad set of funding partners nationally . critical time tor us.?P

Read more case studies here . Tim Reading, CEO, Volunteer It Yourself
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What IS It like to work
at Pilotlight?



Pilotlight

Our cul ture

We have a wonderful workplace culture, proven by the results of our Staff Survey, which is
anonymous and independently run.

A 100% of staff say they value the flexibility they have to carry out their role
A 95% of staff say they are motivated by what Pilotlight wants to achieve

A 95% of staff say there is someone they can go to if they have a problem
A 91% of staff say they are treated with fairness and respect

A 86% that we do a good job in promoting equality and diversity.

February 2026 Application Pack UHead of Engagement, Communications & Digital
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Pilotlight

Our behaviours are:

Our val ues

A Welcoming N we are friendly, inclusive and supportive

A Collaborative N we are able to achieve more by being

Our values and behaviours guide the way we work both as diverse and working together

a team, and with our Partner Charities and Businesses. _ , _
A Nurturing N we build strengths in ourselves and others

Our values are: and support others to do more

A Open N we are flexible and entrepreneurial, embracing

A We bring people together
change

A We believe in potential N | o
A Inspiring N we encourage people to raise their sights and

A We aim high. ambitions

A Tenacious N we persevere, pursuing our goals with
method, rigour and determination.

February 2026 Applicatiudea®aack Engagement, Communications & Digital 15



Pilotlight

We are a professional, talented
striving to | earn and grow. Eac
opportunity to be I nvolved 1 n a
take pride I n our work and our
bi g ambiti ons

We offer a great | earning envir
devel opment opportunities, as
to work, supporting our staff t
therr roles I n the way that wor
of fer a generous holi day all owa
such as enhanced pension provi s
materni ty/ paternity/ adopti on /sh
pay and ot her merrkisox hr ough
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Pilotlight

Our commitment to Diversity,
Equity & Inclusion

As a charity founded to make a better world, we share the
common goal of tackling social disadvantage in all its
guises. As a community of purpose, we strive to create
ripples of positive impact every day. Over the last two
years staff and trustees have been developing our
commitment to Diversity, Equity and Inclusion.

We are a committed member of Inclusive Employers.

We are particularly interested in candidates from
underrepresented backgrounds.

Febr u2alr2y6 Applicatiudea®aack Engagement, Communications & Digital 17
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Pi |l otlight

Head of Engagement, Communication & Digital

Reporting to: Chief Executive Officer

Responsible for: Content and Communications Officer, Systems & Technology
Manager, Service Operations Manager (and future roles as structure
evolves)

Location: Hybrid. Our main office is in Central London and we operate a Flexible

Working Policy
Starting Grade/Salary: Level 4/Senior Leadership, £competitive + excellent benefits

Contract Type: Full time, permanent

February 2026 Applicatiudea®aack Engagement, Communications & Digital
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Pi |l otlight

Purpose of the role

The Head of Engagement, Communications & DI git
visible, data - informed, digitally enabled national platform for learning, volunteering and
charity support.

Thi s role establil shes t he or gaMarCemantsi &Digwasfunttionr s t
a key structural need identified in the Business Review and ensures Pilotlight can:

1 Reposition itself in the market as a system -change leader.

1 Deliver a unified, compelling brand and engagement strategy.

1 Build and operate the digital infrastructure required for scale.

1 Strengthen charity, partner, funder and volunteer engagement.

1 Increase acquisition, conversion and retention across all audiences.

Thi s role I's central to delivering the 2026 Op
marketing uplift, the 30th Anniversary campaign, sector -led growth, and unified outcomes
storytelling.

February 2026 Application Pack UHead of Engagement, Communications & Digital 20



Pi |l otlight

Key areas of responsibility

A. Strategic Leadershi p & Ownershi p of Engagem

ADevel op and ded ifvierstPiilttdgrgehtted Engagement, (
Strategy alil goasao sdttrhattelgea ¢ | mperati ves.

ALead a mode-dm, viemsiaglptr oach to brand, engageme
AEstablish clear | eadershimpkingl eathawaysyi and

fragmented area of the busi nes®s maa@aadgreessi ng t
heavy/ | eadegthi t ruct ur e.

ABe account ab-Hdoe gfamrn sato®osnal engagement KPI s.
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Pi |l otlight

Key areas of responsiblility (continued)

B. Brand, Reputation & Storytelling

A Reposition Pilotlight externally through compelling narratives that articulate impact, value
and purpose.

ALead the creative and communication strategy

Sparkp campaign, ensuring It becomes a platfo
Income.

A Ensure the brand consistently reflects a modern, digital, scalable and national organisation.
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Pi |l otlight

Key areas of responsiblility (continued)

C. Digital Transformation & Platform for Scale

A Co-lead (with IT and Systems Manager) the implementation of the new CRM, digital hub,
workflows and online community platform, ensuring it meets user needs and strategic

ambitions.

A Own digital user experience across charities, Pilotlighters, partners, and public audiences.

A Drive adoption and usage through best - practice content, onboarding journeys,
engagement nudges and analytics.

A Ensure digital systems are fully integrated into engagement and impact workflows.

February 2026 Application Pack UHead of Engagement, Communications & Digital
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Pi |l otlight

Key areas of responsibility (co

D. Marketing, Acquisition & Audience Growth

A Lead digital marketing, SEO, email automation, and social campaigns to generate:
A Partner leads (corporates, funders)
A Charity applicants for programmes
A Skilled volunteer recruitment
A Engagement with Pilotlighters, alumni, supporters and stakeholders

A Develop data -led audience segmentation and customer journeys, addressing current
challenges around limited insight and inconsistent messaging.

A Workshops and events programme

February 2026 Application Pack UHead of Engagement, Communications & Digital 24



Pi |l otlight

Key areas of responsiblility (continued)

E . |l nt er nal Communications & Stakehol der Engag:¢
ADevelop internal communi cati ons that support
al il gnment, 1T ncluding sprint updates, mil eston

AWork closely with SMT and Sprint Leads to tra
communi cati ons.
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Pi |l otlight

Key areas of responsiblility (continued)

F. Impact Communication & Evidence Storytelling

A Work with the Impact Lead to embed the unified outcomes framework into external
communications and stakeholder reporting.

A Produce annual and thematic impact content, including the 30th Anniversary Impact
Report.

A Ensure insight and data are used to drive strategic decisions and engagement.

A Lead of annual report creation

Febr u2alr2y6 Application Pack UHead of Engagement, Communications & Digital
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Pi |l otlight

Key areas of responsiblility (continued)

G. Team Leadership & CrossFunctional Collaboration
A Lead a growing team covering digital, marketing, engagement and communications.

A Embed sprint - based working practices and cross -team collaboration that supports the
organisational redesign and reduces siloed working.

A Build capability, role clarity and leadership capacity across the function.

February 2026 Application Pack UHead of Engagement, Communications & Digital
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Pi |l otlight

Key Del il vel Alb8nenst ($) r st

Al 1 gned2@poer ati ng Pl an mil|l estones:

Di gital & I nfrastructure

ACRM and Digital Hub |l aunched and adopted acro
AOnline community & | earning ecosystem designe
ADi giftiaalst journeys for charity, partner, vol un

Brand & Engagement

ARepositioned brand narrative and messaging hi

A3®0h Anniversary national campaign delivered w
out comes

AConsistent storytelling using unified outcome

February 2026 Application Pack UHead of Engagement, Communications & Digital 28



Pi |l otlight

Key Deliverables (first 12-18 months) - continued

Aligned to 2026 Operating Plan milestones:

Marketing & Growth

A Acquisition model for charities, corporates and volunteers

A Sector -led campaign frameworks (aligned to Early Years, Disability, Youth, Communities,
Health, Environment sectors)

A Digital analytics dashboards and KPIs operational

Internal Culture & Ways of Working

A Function fully established with clear accountabilities

A Sprint-based delivery embedded

A Strengthened cross -functional engagement with Partnerships, Delivery, Digital and
Operations

Febr u2alr2y6 Applicatiudea®aack Engagement, Communications & Digital
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Pi |l otlight

Experience and Competencies

Experience

A Senior experience leading communications, marketing
or digital engagement functions in a charity, social
enterprise, membership, professional learning or
mission - driven organisation.

A Proven ability to reposition brands, grow audience
engagement and deliver multi - channel campaigns.

A Experience overseeing complex digital programmes
(CRM, digital platforms, customer journeys).

A Demonstrated ability to translate strategy into delivery,
particularly during organisational change.

Febr u2alr2y6

A Track record of leading high - performing teams and
developing capability across functions.

A Experience building communities, networks or learning
platforms

A Strong experience using data, insight and analytics to
drive decisions and measure success.
Desirable

A Understanding of the charity sector and skills -based
volunteering landscape.

A Experience working in a sprint or agile delivery
environment.

Application Pack UHead of Engagement, Communications & Digital 30



Pi |l otlight

Experience

Skills & Attributes
A Strategic thinker AN

A Outstanding storytel

and Competencies

D hands -on executor.

er and communicator.

A Ability to influence across SMT, Board, partners and

stakeholders.

A Collaborative, user -centred, evidence -driven.

A Comfortable leading

In a fast -paced, rebuilding and

transformation environment.

February 2026

Application Pack UHead of Engagement, Communications & Digital
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Pilotlight

Person Specification Matrix

Essential Desirable Assessment method
EXxperience
Senior leadership experience in communications, marketing, digital or engagement v Application / Interview
Experience building or leading an integrated = MarComms & Digital function v Application / Interview
Experience delivering brand repositioning, visibility campaigns or organisational storytelling v Application / Portfolio
Proven success designing and delivering multi  -channel engagement strategies v |l nterview / Ca
Experience overseeing CRM, website or digital platform transformation programmes v Interview
Experience implementing or working within agile / sprint - based delivery models v |l ntervi ew
Experience working in a charity, social impact, learning or membership organisation v Application
Experience developing communities, networks, or learning/engagement ecosystems v Interview
EXxperience contributing to income generation via engagement, marketing or campaigns v Application / Interview
Experience leading cross -functional teams and managing multiple specialist roles v Interview

February 2026 Application Pack UHead of Engagement, Communications & Digital 32



Pilotlight

Person Speciflcation Matri X

Criteria Es s entbDesasli r Assessment method
Skills & Knowledge
Deep understanding of digital engagement, content strategy and user journey design v Interview / Task
Strong understanding of data, analytics and insight  -led decision making v Interview
Excellent written, verbal and visual communication skills v Task / Interview
Knowledge of brand strategy, creative development and narrative design v Interview
Familiarity with CRM systems, marketing automation tools, and digital analytics v |l nterview
Understanding of charity sector needs, partnership dynamics, and volunteer engagement v Interview

February 2026 Application Pack UHead of Engagement, Communications & Digital 33



Pilotlight

Person Specification Matrix

Criteria Essential Desir Assessment

Leader ship & Behaviours

Strategic thinker with ability to move between vision, design and delivery v Interview
Confident, collaborative leader who can influence across SMT, Board and partners v Interview
Ability to work at pace during organisational transformation v Interview
Commitment to equity, inclusion and accessible communications v Interview
Adaptability, curiosity, and resilience v |l ntervi ew
Commitment to building leadership capacity at all levels v |l ntervi ew

February 2026 Application Pack UHead of Engagement, Communications & Digital 34



Pi |l otlight

I lotl 1 ght 1 s committed to an e
HOW t O appl y Pl ease combleéeesouy. Eqgul tays & |
part of your application. The |
not be shared with anyone 1|1 nvol
appl i cati on.
| f a/olui ke to apply for this role SendthefoII0W|n9
documennscrtu)itment@piﬂe)ftdan'egrlncti.rmdlgt hdere are extra steps we can
role title: recruitment process to ensure t
please |l et us know

AYour CV . . .
Closing date fTour sSpdy i ¢t )Odn s :

AA brief supporting statement outlining your sul tabi l 1ty for
t he Rphgeé maxi mum) |l ntervi ew process:

AAny relevant examples of campalifgn¥s®t% rafd§ g |m'ta‘:é/a|'e5\/\)30'°‘rgké aweil me to
(optional) an I nitial | formal video call.

We wi | | l nvite a shortlist of p
Thur sddaly Mar ch

Second I nmayvbewlsel d foll owli ng

Appl i cants must have the right
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Good |l uck with yo

| f you have any qgqueri es about the positi on,

Pi Il otl i ght
5t h fl14d4omnhi | | Street
LondoRrRA4dBJX

Regl stered C059669 No.
Company Guar artrédéd /190 .
Scotti sh Ch&a38844 No. SC
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